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We are a membership driven organization with service
delivery units that are client centered, provincial in scope
 and delivered through various ways to ensure inclusivity. 

ResourceAbilities is a voluntary non-profit, non-government 
organization that is governed by a sixteen member Board of 

Directors, at least nine of whom must have a disability.  

ResourceAbilities was formed in 1974 under the incorporated 
name of the PEI Council of the Disabled with an original 

mandate to speak out on issues such as housing, education, 
employment, transportation, human rights, and access to 

support services, all of which it continues to address today. 
In 2007, the name was changed by the membership to the 

PEI Council of People with Disabilities. In 2018, after extensive 
consultation with members, Board and stakeholders, a 

new name was approved to be ResourceAbilities.

Who We Are
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Our Mission
ResourceAbilities has adopted as its mission the promotion of 
the full participation and inclusion of people with disabilities 
in Island society.

We are driven to:
provide a voice of persons with disabilities on 
issues of concern;

act as a monitor to ensure improvements in the 
lives of persons with disabilities;

promote strategies and policies as determined by 
persons with disabilities;

encourage and facilitate communication between 
disability organizations and groups;

create public awareness of the concerns of 
persons with disabilities;

and encourage a positive image of persons 
with disabilities.
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Visuals

RESOURCEABILITIES PAGE 4



Visuals
As our focus is empowerment, the visualization and presentation of people living with disabilities needs to reflect that value. If using the universal symbol, 
it should be in movement. 

Not all disabilities are visual. We serve anyone living with a disability and all spectrums of disability. Diversity is important.

Visuals should be positive and rights based. Visuals should not try to show only negative or repressive images of people living with disabilities. Visuals should 
also not only show people living with disabilities accomplishing or overcoming significant barriers such as climbing a mountain or learning to walk again. 
Everyone has their own path to living with disabilities and should see themselves supported by ResourceAbilities.

Our focus is empowerment. Our work is for our clients. People 
living with disabilities should be provided services that provide 
them with every opportunity to live fulfilling lives and be engaged 
members of their community. Our mission is to be client-centred 
and advocate for the systemic change that is needed to 
remove barriers and provide resources to people living with 
disabilities. Our voice is to amplify our clients’.

Tone
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Our Logo
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Stacked Logo

Horizontal Logo with Tagline

Icon

The Logo

It is important that the ResourceAbilities logo remains 
legible and free from obstructions. For this reason, 
we ask that you adhere to the guidelines outlined in 
this brand guide. 

Clear Space

To ensure the logo is legible and isolated from other 
visual elements, a minimum clear space has been 
defined. The clearspace changes proportionately in 
relation to the height of the logo. For the icon and 
stacked logo, the exclusion zone is equal to a quarter 
of the logo’s or icon’s height. For the horizontal logo, 
the exclusion zone is equal to half of the logo’s height.

Minimum Height

All versions of the logo may be upscaled proportionately 
to any size, however, it must maintain legibility. The 
minimum size for the stacked and horizontal logo 
should be 100px tall in digital form and 1” tall in print. 
The minimum size for the icon should be 30px tall in 
digital form and and 3/8” tall in print.

Tagline

The space between the the bottom of the logo and the 
top of the tagline text is equal to a quarter of the logo’s 
height. The width of the tagline is 80% of the logo’s width. 
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Colour
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PRIMARY GREEN

HEX: #699E4B
R 105 G 158 B 75
C 34% M 0% Y 53% K 38%

CHARCOAL

HEX: #383533
R 56 G 53 B 51
C 0% M 5% Y 9% K 78%

PRIMARY BLUE

HEX: #0667AC
R 6 G 103 B 172
C 97% M 40% Y 0% K 33%

SKY BLUE

HEX: #64AFE1
R 82 G 178 B 247
C 67% M 28% Y 0% K 3%

WHITE

HEX: #F7F7F7
R 247 G 247 B 247
C 0% M 0% Y 0% K 3%

NAVY

HEX: #103A5E
R 16 G 58 B 94
C 83% M 38% Y 0% K 63%
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PRIMARY BLUE

HEX: #383533
R 6 G 103 B 172
C 97% M 40% Y 0% K 33%

PRIMARY GREEN

HEX: #699E4B
R 105 G 158 B 75
C 34% M 0% Y 53% K 38%

Primary Colours

Primary Blue and Primary Green are the main 
colours of the ResourceAbilities brand. From the 
ResourceAbilities colour pallet, the primary colours 
should be used the most. It’s important that the 
ResourceAbilities graphics are clear and free from 
obstructions. For this reason, we ask that you 
adhere to these colour guidelines:

Do

Use colours from the ResourceAbilities palette.
Use shades of the ResourceAbilities palette.
Mix ResourceAbilities colours.
Make sure there is sufficient contrast.
Mix ResourceAbilities colours in text and background. 
 
Don’t

Deviate too much rom the ResourceAbilities pallet.
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Typography
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Montserrat Typeface Details

Primary Typeface

Bold

Weights

ResourceAblilties’ primary typeface is
“Montserrat”; it was the font used to create 
the ResourceAbilitie logo. “Montserrat” is
easy to read and has many weights allowing 
for flexibility with typography hierarchies. 
The Montserrat font family is a Google web 
front and can be downloaded for free at 
fonts.google.com. “Montserrat Bold” is mainly 
used for headlines.

Montserrat

abcdefghijklmn
opqrstuvwxyz
0123456789

Regular
Italic
Medium
Medium Italic
Semibold
Semibold Italic

Thin
Thin Italic
Extra Light
Exta Light Italic
Light
Light Italic

Bold
Bold Italic
Extra Bold
Extra Bold Italic
Black
Black Italic
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Inter Typeface Details

Secondary Typeface

Bold

Weights

ResourceAblilties’ secondary typeface is 
“Inter”. Like “Montserrat”, “Inter” is easy to 
read and has nine weights. The Inter font 
family is also a Google web front and can 
be downloaded for free at fonts.google.com. 
“Inter Regular” is mainly used for body copy 
text at size 13pt and line hight 19pt.

Inter

abcdefghijklmn
opqrstuvwxyz
0123456789

Regular
Italic
Medium
Medium Italic
Semibold
Semibold Italic

Thin
Thin Italic
Extra Light
Exta Light Italic
Light
Light Italic

Bold
Bold Italic
Extra Bold
Extra Bold Italic
Black
Black Italic
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Contact
If you have any questions related to the 
ResourceAbilities brand or implementing 
these guidelines, please contact:

Queens County Office 
Phone: 902-892-9149

Kings County Office
902-838-5878

Prince County Office
902-436-9259
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